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2019/20 Sales : Key Messages
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2019/20 Sales Analysis
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Currency Impact on 2019/20 Sales
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Quarterly Organic Sales Growth
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FY18/19: +7.8% (RC Brands: +9.8%)
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2019/20 Organic Sales Trends by Region

629.04.2020

TOTAL GROUP GROUP BRANDS

(-3.7% excluding

technical factors)

(-3.5% excluding

technical factors)

(-3.0% excluding

technical factors)

(-1.6% excluding

technical factors)

Note: Technical factors include the termination of distribution contracts for Partner Brands and the COVID 19 hit in Q4



2019/20 Organic Trends by Region (1)
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Comments are for the Group Brands (i.e excluding Partner Brands)
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2019/20 Organic Trends by Region (2)
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Comments are for the Group Brands (i.e excluding Partner Brands)


