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2019/20 Sales : Key Messages ®

. . REMY COINTREAU
FY19/20 sales declined by 11.2% in organic terms:

Partner Brands declined by 68.7% organically, due to the voluntary termination of distribution contracts

Group Brands sales declined by 6.3% in organic terms, led by a number of situational factors in the first 9 months
of the year and the impact of the COVID-19 pandemic in Q4:

In Q4, Group Brands decreased by 22.3% in organic terms. Adjusted for COVID-19/the earlier timing of the CNY
2020 (estimated to a €5M hit), Group Brands sales fell by 6.5%

FY19/20 depletions trending broadly in-line with the underlying sales performance

Outlook:

FY19/20 guidance slightly adjusted: “around 20% decline in reported COP and around 25% decline in organic COP”
FY20/21 : fiscal Q1 sales expected to decline by 50% to 55% in organic terms due to COVID-19



2019/20 Salegnalysis

em “ FY 2018/19 Organic Currencies

i Reported growth : -9.0%

-11.2% +2.2%
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Currency Impact on 2019/20 Sales ®

REMY COINTREAU
Currency translation gain of 24.5 million euros

' Main gains Main loss
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Quarterly Organic SalesGrowth ®

REMY COINTREAU

FY18/19: +7.8% (RC Brands: +9.8%) FY 19/20: -11.2% (RC Brands: -6.3%)
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2019/20 Organic Sales Trends by Regign

REMY COINTREAU

Americas Asia Pacific EMEA Group
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Note: Technical factors include the termination of distribution contracts for Partner Brands and the COVID 19 hit in Q4



2019/20 Organic Trends by Region (1) ®

MY COINTREAU

A Greater China: Strong trends in China Mainland but weakness in Taiwan, HK and Macau
A
A
A

A Weak year in South-East Asia due to slower macro conditions and C-19 lockdowns in Q4

A Travel Retail Asia: double-digit sales decline driven by a drop in the number of tourists going to HK (border
shops and airport) since August and the collapse in air traffic due to the C-19 pandemic in Q4

A US down low-single digits : weaker cognac sales partially offset by robust L&S performance

A

A Canada down low-single digits; Depletions +1%, led by a good performance of St-Rémy
A LatAm up double-digits, led by Central America/Mexico

A Travel Retail Americas: very weak performance (commercial disputes)
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